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DIANA C. MUTZ

Samuel A. Stouffer Professor of Political Science and Communication
University of Pennsylvania

201 S. 37th Street
Philadelphia, PA 19104-6215

voice: (215) 898-6498

Director, Institute for the Study of Citizens and Politics
Annenberg Public Policy Center

email: mutz@sas.upenn.edu

Education

Stanford University, Ph.D., Communication, 1988.

Stanford University, A.M., Communication, 1985.

Northwestern University, B.S. Radio/TV/Film With Highest Distinction, 1984.

Positions Held

Fall 2003 to present: Samuel A. Stouffer Professor of Political Science and
Communication, University of Pennsylvania

Fall 2003 to present: Director, Institute for the Study of Citizens and Politics,
Annenberg Public Policy Center

Fall 2007 to present: Senior Fellow in Governance Studies, Brookings Institution

Fall 1999 to Spring 2003: Professor of Political Science and Journalism and Mass
Communication, Ohio State University.

Fall 1996 to Spring 1999: Associate Chair, Department of Political Science,
University of Wisconsin-Madison.

Fall 1994 to Spring 1999: Associate Professor, Department of Political Science,
University of Wisconsin-Madison.

Fall 1988 to Spring 1994: Assistant Professor, Department of Political Science and
School of Journalism and Mass Communication, University of
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Wisconsin-Madison.

Honors and Awards

2011. Lifetime Career Achievement Award in Political Communication, American Political Science
Association.

2011. Political Methodology Fellowship, National Science Foundation.

2008. Elected Fellow of the American Academy of Arts and Sciences (AAAS).

2007. American Association for Public Opinion Research Warren Mitofsky Innovator Award for Time-
sharing Experiments for the Social Sciences (TESS).

2007. Awarded the Robert Lane Prize for the Best Book in Political Psychology by the American Political
Science Association for Hearing the Other Side.

2007. Goldsmith Book Prize from Harvard University for Hearing the Other Side.

2005 Doris Graber Prize for Most Influential Book on Political Communication published in the last ten years
for Impersonal Influence.

2003. Top Paper Award from the International Communication Association, for Mutz, D.C., and B.
Reeves. Exposure to Mediated Political Conflict: Effects of Civility of Interaction on Arousal and Memory.

2000. Fellowship, Center for Advanced Study in the Behavioral Sciences, Stanford, CA.

1999. APSA Robert Lane Award for Best Book in Political Psychology for Impersonal Influence: How
Perceptions of Mass Collectives Affect Political Attitudes. (Cambridge University Press, 1998).

2003. Award for Top Paper in Political Communication division of International Communication
Association.

1998. Award for Best Paper on Political Communication Published in 1997, International Communication
Association.

1998. Romnes Research Fellowship Award, 1998. $50,000 award from a university-wide competition for
the most promising scholars who are less than five years post-tenure.

1992. Contributing author to P.M. Sniderman, R.A. Brody, and P.E. Tetlock, (Eds.), Reasoning and
Choice: Explorations in Political Psychology. New York: Cambridge University Press, Woodrow Wilson
Award for Best Book in Political Science.

1991. Ithiel de sola Pool Award for best paper dealing with political communication presented at the
convention of the American Political Science Association.

1990. Selected as one of 50 Top Educators at UW-Madison by Interfraternity Council and Panhellenic
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Association.

1989. Winner of Student Paper Competition, American Association for Public Opinion Research.

1989. Nafziger-White Dissertation Award, Association for Education in Journalism and Mass
Communication.

Research Support

Provosts Research Fund, University of Pennsylvania, $50,000. (Combined with funds from 3 other
institutes and centers to enable a 2012 panel study that covers two election cycles).

Russell Sage Foundation: “Obama as Exemplar: Effects of Mediated Intergroup Contact.” (with Seth
Goldman). $40,000.

Center for the Study of Democratic Politics, Princeton University, 2010-2011, salary support for
fellowship year.

National Science Foundation Infrastructure Grant: "TESS: Time-sharing Experiments for the Social
Sciences," (with Arthur Lupia). 2001-2008, $3,101,682.

Department of Homeland Security grant for Survey Experiments Related to Terrorism, Disaster
Preparedness, and Homeland Security. (with Dr. Matthew Davis), $186,100.

National Science Foundation Supplement for "TESS: Time-sharing Experiments for the Social Sciences,"
(with Matthew Davis), 2007, $200,000.

National Science Foundation, Research Experiences for Undergraduates (REU) grant to fund
undergraduate research assistance, $9,775

National Science Foundation: "In Mixed Company: Psychological Responses to Mediated Representations
of Oppositional Political Views." 1999-2001, $93,358.

National Science Foundation: "Political Discussion in the Workplace: Causes and Consequences of Cross-
Cutting Political Dialogue." (with Jeffery J. Mondak) 1999-2002, $152,253.

Spencer Foundation, "The Company of Strangers: Social Context and the Public Sphere." 1995-1997,
$79,500.

National Science Foundation, "Impersonal Influence," 1993-96, $45,000.

Freedom Forum Media Studies Center, Residential Fellowship at Columbia University, 1991-92, salary
plus living stipend.

Wisconsin Alumni Research Foundation grants, 1984, 1985, 1990, 1991, 1992, 1994, 1996, 1997, 1998.
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Books

Goldman, Seth K. and Diana C. Mutz. The Obama Effect: How the 2008 Campaign Changed White
Racial Attitudes. Under contract with the Russell Sage Foundation.

Mutz, Diana C. 2011. Population-Based Survey Experiments. Princeton, NJ: Princeton University Press.

Mutz, Diana C. 2006. Hearing the Other Side: Deliberative Versus Participatory Democracy. New York:
Cambridge University Press. [Awarded the 2007 Goldsmith Prize by Harvard University; also awarded the
Robert Lane Prize for the Best Book in Political Psychology by the American Political Science
Association, 2007].

Mutz, Diana C. 1998. Impersonal Influence: How Perceptions of Mass Collectives Affect Political
Attitudes. Cambridge University Press, 334 pages). [Awarded the Robert Lane Prize for the Best Book in
Political Psychology by the American Political Science Association, 1999, and the 2004 Doris Graber
Prize for Most Influential Book on Political Communication published in the last ten years]

Mutz, Diana C., Sniderman, Paul M., and Richard Brody (Eds.). 1996. Political Persuasion and Attitude
Change, Ann Arbor: University of Michigan Press. (295 pages).

Refereed Journal Articles and Book Chapters

Mara-Cecilia Ostfeld and Diana Mutz. Forthcoming. “Revisiting the Effects of Case Studies in the News.”
Political Communication.

Dilliplane, Susanna, Seth Goldman and Diana Mutz. Forthcoming. “All Virtues are Relative: a Response
to Prior.” Political Communication.

Mansfield, E. and D.C. Mutz. Forthcoming. “US vs. Them: Mass Attitudes toward Offshore Outsourcing.”
World Politics.

Dilliplane, S., Goldman, S., and D.C. Mutz. 2013. “Televised Exposure to Politics: New Measures for a
Fragmented Media Environment.” American Journal of Political Science 57 (1), pp. 236–248.

Mutz, D.C., and Laura Silver. Forthcoming. “Normative Perspectives on the Spiral of Silence.” Chapter in
Wolfgang Donsbach, Charles Salmon and Yariv Tsfati, (Eds.), The Spiral of Silence: New Perspectives on
Communication and Public Opinion.

Mutz, D.C. 2013. “Television and Uncivil Political Discourse.” Chapter 6 in Dan Shea and Morris Fiorina
(Eds.), Can We Talk? The Rise of Rude, Nasty, Stubborn Politics. Pearson.

Mutz, D. C. 2012. “The Great Divide: Campaign Media in the American Mind.” Daedalus 141(4) 83-97.
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Mutz, Diana C. and Lori Young. 2011. “Communication and Public Opinion: Plus Ça Change?”
Public Opinion Quarterly 75 (5): 1018-1044.

Goldman, Seth, and D.C. Mutz. 2011. The Friendly Media Phenomenon: A Cross-national Analysis of
Cross-Cutting Exposure. Political Communication 28: 1, 42-66.

Mutz, D.C., and Susanna Dilliplane. 2011. Running to the Right: Effects of Campaign Strategy on Mass
Opinion and Behavior. Chapter in Facing the Challenge of Democracy: Explorations in the Analysis of
Public Opinion and Political Participation, Benjamin Highton and Paul Sniderman (Eds.). Princeton
University Press.

Mutz, D.C. 2010. The Dog That Didn’t Bark: The Role of Canines in the 2008 Presidential Campaign. PS:
Political Science and Politics 43(4): 1-6.

Mutz, D.C., and Seth Goldman. 2010. Effects of Mass Media. Chapter in J.F. Dovidio, M. Hewstone.P.
Glick, and V. M. Esses (eds), Handbook of Prejudice, Stereotyping and Discrimination. London: Sage.

Mutz, Diana C. 2009. Effects of Internet Commerce on Social Trust. Public Opinion Quarterly 73: 439 –
461.

Mutz, D.C. & Nir, L. 2010. Not Necessarily the News: Does Fictional Television Influence Real-World
Policy Preferences? Mass Communication and Society 13: 196 — 217.

Mansfield, E., and D.C. Mutz. 2009. Support for Free Trade: Self-Interest, Sociotropic Politics, and Out-
Group Anxiety. International Organization 63, Summer 2009, pp. 425–57.

Wojcieszak, Magdalena and Diana Mutz. 2009. Online Groups and Political Discourse: Do Online
Discussion Spaces Facilitate Exposure to Political Disagreement? Journal of Communication 59 (1): 40-
56.

Mutz, D.C. and Brandon Bartels. 2009. Processes of Institutional Opinion Leadership. The Journal of
Politics, Vol. 71, No. 1, pp. 249–261.

Mutz, D.C. 2008. Is Deliberative Democracy a Falsifiable Theory? Annual Review of Political Science,
11:521-538.

Mutz, Diana C. 2007. Effects of "In-Your-Face" Television Discourse on Perceptions of a Legitimate
Opposition. American Political Science Review 101(4): 621-635.

Mutz, Diana C. 2007. “How the Mass Media Divide Us.” Chapter 5 in D. Brady and P. Nivola (eds.), Red
and Blue Nation? Washington, DC: Brookings Institution Press.

Mutz, Diana C. 2007. “Political Psychology.” In The Oxford Handbook of Political Behavior, Russell J.
Dalton and Hans-Dieter Klingemann (Eds.), Oxford University Press.

Mutz, Diana C. and Jeffery J.Mondak. 2006. The Workplace as a Context for Cross-cutting Political
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Discourse.” Journal of Politics 68 (1): 140-155.

Mutz, Diana C. 2005. “Social Trust and E-Commerce: Experimental Evidence for the Effects of Social
Trust on Individual Economic Behavior.” Public Opinion Quarterly 69(3): 393-416.

Mutz, Diana C., and Byron Reeves. 2005. “The New Videomalaise: Effects of Televised Incivility on
Political Trust.” American Political Science Review 99(1): 1-15.

Mutz, Diana C. 2004. “Leading Horses to Water: Confessions of a Daily Show Junkie.” Journalism and
Mass Communication.

Mutz, Diana C. 2002. "The Consequences of Cross-Cutting Networks for Political Participation."
American Journal of Political Science 46 (4): 838-55.

Mutz, Diana C. 2002. "Cross-Cutting Social Networks: Testing Democratic Theory in Practice." American
Political Science Review 96 (2): 111-26.

Mutz, Diana C. and P.M. Martin. 2001. "Facilitating Communication Across Lines of Political Difference:
The Role of Mass Media." American Political Science Review 95 (1): 97-114.

Mutz, Diana C. 2001. "The Future of Political Communication Research." Political Communication 18
(2): 231-36.

Mutz, Diana C. 2001. “Tolerance.” In Neil J. Smelser and Paul B. Baltes, (Eds.) International
Encyclopedia of the Social and Behavioral Sciences. Oxford, England: Elsevier.

Mutz, Diana C., and Gregory Flemming. 1999. "How Good People Make Bad Collectives: A Social-
Psychological Perspective on Public Attitudes Toward Congress," Chapter in Joseph Cooper (Ed.),
Congress and the Decline of Public Trust (pp.79-100). Westview.

Barnhurst, Kevin G. and Diana C. Mutz. 1997. "The New Long Journalism: The Decline of Event-
Centered Coverage in American Newspapers." Journal of Communication 47: 27-53.

Mutz, Diana C., and Joe Soss. 1997. "Reading Public Opinion: The Influence of News Coverage on
Perceptions of Public Sentiment." Public Opinion Quarterly 61: 431-451.

Mutz, Diana C., and Jeffery Mondak. 1997. "Dimensions of Sociotropic Behavior: Group-Based
Judgments of Fairness and Well-Being." American Journal of Political Science 41: 284-308.

Mutz, Diana C. 1997. "Mechanisms of Momentum: Does Thinking Make It So?" Journal of Politics 59:
104-25.

Mondak, Jeffery, Mutz, Diana C., and Robert Huckfeldt. 1996. "Persuasion in Context: The Multi-level
Structure of Economic Evaluations." Chapter in Political Persuasion and Attitude Change. Ann Arbor:
University of Michigan Press, pp. 249-66.

Mutz, Diana C., Sniderman, Paul M., and Richard Brody. 1996. "Political Persuasion: The Birth of a Field
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of Study." Chapter 1 in Political Persuasion and Attitude Change, Ann Arbor: University of Michigan
Press, (pp. 1-16).

Mutz, Diana C. 1995. "Effects of Horse Race Coverage on Campaign Coffers: Strategic Contributing in
Presidential Primaries." Journal of Politics 57: 1015-1042.

Mutz, Diana C. 1995. "Media, Momentum and Money: Horse Race Spin in the 1988 Republican
Primaries." In P.J. Lavrakas, M.W. Traugott, and P.V. Miller (Eds.), Presidential Polls and the News
Media (Boulder: Westview Press), pp. 229-254.

Mutz, Diana C. 1994. "Mass Media and the Depoliticization of Personal Experience." Reprinted in M.E.
Ethridge (Ed.), The Political Research Experience: Readings and Analysis, 2nd ed. Guilford, CT:
Dushkin.

Mutz, Diana C. 1994. "Contextualizing Personal Experience: The Role of Mass Media." Journal of
Politics 56: 689-714.

Mutz, Diana C. 1994. "Direct and Indirect Routes to Politicizing Personal Experience: Does Knowledge
Make a Difference?" Public Opinion Quarterly 57: 483-502.

Mutz, Diana C. 1994. "The Political Effects of Perceptions of Mass Opinion." In R.Y. Shapiro, M. X.
Delli-Carpini, and L. Huddy (Eds.), Research in Micropolitics, Vol. 4, (pp. 143-167), JAI Press.

Mutz, Diana C., Roberts, Donald F., and D.P. van Vuuren. 1993. "Reconsidering the Displacement
Hypothesis." Communication Research 20: 51-75.

Mutz, Diana C. 1992. "Impersonal Influence: Effects of Representations of Public Opinion on Political
Attitudes." Political Behavior 14: 89-122.

Mutz, Diana C. 1992. "Mass Media and the Depoliticization of Personal Experience." American Journal
of Political Science 36: 483-508.

Sniderman, Paul, Wolfinger, Barbara, Mutz, Diana C., and James Wiley. 1991. "Values Under Pressure:
AIDS and Civil Liberties." In Reasoning and Choice: Explorations in Political Psychology. New York:
Cambridge University Press, pp.31-57.

Mutz, Diana C. 1989. "The Influence of Perceptions of Media Influence: Third Person Effects and the
Public Expression of Opinions." International Journal of Public Opinion Research 1: 3-23.

Cohen, Jeremy, Mutz, Diana C., Nass, Clifford, and Laurie Mason. 1989. "Experimental Test of Some
Notions of the Fact/ Opinion Distinction in Libel." Journalism Quarterly 66: 11-17, 247.

Cohen, Jeremy, Mutz, Diana C., Price, Vincent, and Albert Gunther. 1988. "Perceived Impact of
Defamation: An Experiment on Third Person Effects." Public Opinion Quarterly 52: 161-173.

Chaffee, Steven H., and Diana C. Mutz. 1988. "Comparing Mediated and Interpersonal Communication
Data." In R. P. Hawkins, J. M. Wiemann, and S. Pingree, (Eds.), Advancing Communication Science:
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Merging Mass and Interpersonal Processes (pp. 19-43). Newbury Park, CA: Sage.

Mutz, Diana C. 1987. "Political Alienation and Knowledge Acquisition." In M. L. McLaughlin, (Ed.),
Communication Yearbook 10. Newbury Park, CA: Sage, pp. 470-98.

Research in Progress/ Under Review

Mutz, D.C. In Your Face Politics. Book manuscript; first draft completed.

Mansfield, E.A. and D.C. Mutz. Men, Women, Trade and Free Markets. Under review.

Mutz, D.C., and R. Pemantle. The Perils of Randomization Checks in the Analysis of Experiments. Under
review.

Mansfield, Edward and D. C. Mutz, American Attitudes Toward Globalization (working title). Book
manuscript in progress.

Mutz, D.C., and Mondak, J.J. Involuntary Association: The Role of the Workplace in American Civic
Life.

Mutz, D.C. and Chelsea Schafer. The Face of American Government: Effects of Minorities in High Office
on Minority Trust in Government.

Professional Service

American Academy of Arts and Sciences Membership Selection Panel, Class III, 2011-2013

American National Election Studies Board, 2011-2013.

Provosts’ Research Council, University of Pennsylvania

University Committee on Human Subjects Research

President, Elections Public Opinion and Voting Behavior Division of the American Political Science
Association, 2010-2012.

Political Communication, Editorial Board

Journal of Politics, Editorial Board

Alexander L. George Book Award Committee, International Society for Political Psychology

David O. Sears Book Award Committee, International Society for Political Psychology
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Chair, Goodnow Award Committee, American Political Science Association

Canadian National Election Study, Advisory Board

Goodnow Award Committee, APSA.

International Society for Political Psychology, Book Award committee

Vice-President, Midwest Political Science Association, 2009-2011.

Pi Sigma Alpha Selection Committee for Best Paper

Radcliffe Institute Final Selection Committee, Harvard University, 2006-2008.

APSA Trust and Development Board, 2007-2009.

Democracy, Citizenship and Constitutionalism (DCC) Planning Committee, 2008.
Wharton School of Business, Dean Selection Committee, 2007.

Chair, Warren Miller Award Committee, APSA, 2006.

Member, Graber Award Committee, 2006.

SAS Personnel Committee, 2004-2006.

Graber Award Committee, 2006.

Editorial Board, Journal of Politics, 2004-present.

Board of Overseers, American National Election Studies, 2003-2006.

Chair, Pi Sigma Alpha award committee, Midwest Political Science Association, 2003-2004.

Vice-President, Elections, Public Opinion, and Political Behavior Section of the American Political
Science Association, 2002-2004.

Editorial Board, The Ohio State University Press, 2002-2003.

Editorial Board, Political Communication, 2001-present.

Co-PI, Time-sharing Experiments for the Social Sciences, Center for Human Resources Research, Ohio
State University, 2001-2006.

Midwest Political Science Association, Council Member, 2001-2004.

Program Co-Chair, Midwest Political Science Association, 2000.
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APSA Political Psychology Book Award Committee, 2000.

Chair, Nominations Committee, Midwest Political Science Association, 1999.

Editor-in-Chief, Political Behavior, 1998-2003.

Graber Award Committee, APSA Political Communication Section.

Nominations Committee, Midwest Political Science Association, 1998.

American National Election Studies Pilot Committee, 1998-99.

Executive Board, Elections and Voting Behavior Division of the American Political Science Association,
1997-98.

Program Committee, Midwest Political Science Association, Section Head for Political Psychology and
Public Opinion, 1996-97.

Chair, Political Communication Division of the American Political Science Association, 1995-96.

Advisory Board, Public Opinion Quarterly, 1996-98.

Vice-Chair, Political Communication Division of the American Political Science Association, 1994-95.

Editorial Board, Public Opinion Quarterly, 1991-2000.
Editorial Board, Political Communication, 1992-1998.
Editorial Board, Journal of Communication, 1991-1996.

Conference Planning Committee, American Association for Public Opinion Research, 1994-1995.

Regional (United States) Representative to World Association for Public Opinion Research, 1993-1994.

Secretary, Political Communication Division of the International Communication Association, 1993-94.

Executive Board Member, Political Communication Division of the American Political Science
Association, 1992-93.

Chair, Breckinridge Award Committee, Midwest Political Science Association, 1990-91.

Chair, Murray Edelman Career Achievement Award Committee, American Political Science Association,
1991-92.

Steering Committee, University of Wisconsin Survey Center, 1989-present.

Manuscript Reviews for International Organization, American Journal of Political Science, American
Political Science Review, Poetics, Journal of Politics, Political Behavior, Political Communication,
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Public Opinion Quarterly, Journal of Communication, Communication Theory , Journalism Quarterly,
International Journal of Public Opinion Research, Communication Research, Political Research
Quarterly.

Courses Taught:

Media and Politics (undergrad), Experimental Design (grad), Empirical Methods of Political Inquiry
(grad), Research Design (grad), Public Opinion (undergrad), Elections and Voting Behavior (undergrad),
Analysis of Political Data, Communication and Public Opinion (undergrad), Senior Honors Thesis
Proseminar (undergrad), Political Communication (grad and undergrad), Mass Media and Political
Behavior (grad and undergrad), Quantitative Reasoning (undergrad).
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Appendix B - Case Materials

Description Bates

04/03/12 PA DOS Request for Quotation for 2012 General Election Voter
Education Media Campaign PA-00005610-643

PA DOS Photo ID Marketing Proposal PA-00007166-67

PA DOS 2012 General Election Voter Education Media Campaign, Questions
and Answers Addendum PA-00009500-09

03/23/13 Email from K. Cummings to S. Royer et al. re: "Cost Estimates" PA-00048999-9000

Presentation from Harmelin Media titled "Radio Pennsylvania Network, 2012
Voter ID Proposal" PA-00100236-242

Bravo Group's 2012 General Election Voter Education Media Campaign,
Community Outreach and Public Relations Work Plan PA-00100387-424

Red House Communications's 2012 General Election Voter Education Media
Campaign proposal PA-00101827-95

04/12/12 Memorandum from M. Sweeney to C. Abruzzo et al. re: "Voter ID
Preliminary Project Plan - DRAFT INCLUDED" PA-00007092-93

04/10/12 Email from R. Ruman to T. Graham et al. re: "Voter ID outreach" PA-00028561-62

04/27/12 Email from M. Sweeney to S. Royer et al. re: "Voter ID outreach
idea" PA-00032361-62

04/13/2012 Email from S. Royer to M. Sweeney re: "FOR REVIEW: Voter ID
Executive Summary" PA-00034930

06/20/2012 Memorandum re: PA DOS Voter ID Education Campaign
Summary PA-00061774-75

07/27/2012 Email from I. Neveil (Harmelin Media) to S. Royer et al. re:
"Follow up from 7/26 meeting/conference call" PA-00098093-94

09/20/12 Memorandum from M. Rutz (Harmelin Media) to S. Royer re: "PA
Dept. of State Voter ID: General Election Media Campaign" PA-00109026-27

09/20/12 Memorandum from G. Blint (Red House Communications) to S.
Royer re: "Voter ID Education Campaign" PA-00109029-30

09/20/2012 Email from S. Royer to B. Dupler re: "FW: Media Documents for
Voter ID 2012 General Election" (with attachments)

PA-00109031; PA-
00109032-9072; PA-
00109073; PA-00109080-96;
PA-00109097-9103; PA-
00109104-05; PA-00109106-
07; PA-00109108-09; PA-
00109110-9394; PA-
00109395-9400; PA-
00109401

11/05/12 Presentation from Harmelin Media titled "2012 general election
Media Recap" PA-00123991-24024



62846499v1

10/09/12 Email from R. Ruman to M. Wagner et al. re: "RE: Revised TV, radio,
print spots" PA-00124244-45

01/22/13 Email from K. Cummings to H. Barry re: "FW: Status of the Paid
Media Campaign" PA-00124295-96

10/02/12 Email from M. Sweeney to N. Winkler et al. re: "Voter ID Paid Media
Campaign Information" PA-00125515

06/26/12 Email from S. Royer to P. Geho et al. re: "Re: Fwd: RE: Any details
regarding the DOS statewide advertising campaign…" PA-00105264-66

Pennsylvania Voter ID law presentation

"What's In Your Wallet" League of Women Voters of Pennsylvania print copy

"Show it" print copy describing what IDs are acceptable PA-00091000

08/28/12 Postcard titled "IF YOU WANT TO VOTE SHOW IT." PA-00091594-95

Billboard/Transit print ad titled "IF YOU WANT TO VOTE SHOW IT." PA-00098106

Billboard/Transit print ad titled "IF YOU WANT TO VOTE SHOW IT." PA-00098108

10/02/12 Newspaper ad copy with the headline "IF YOU WANT TO VOTE,
SHOW IT" with a recommended revised headline of "IF YOU HAVE IT, SHOW
IT." PA-00124240-41

Spanish language "Muestrala" poster/flyer describing what IDs are acceptable PA-0091278

Russian language voter ID poster/flyer PA-00125480

Korean language voter ID poster/flyer PA-00125481

Chinese language voter ID poster/flyer PA-00125482

04/17/12 Voter ID talking points for the Chris Stagall Radio Show interview PA-00005030-35

08/07/12 Voter ID talking points for the Bill Anderson Live Talk Radio Show
interview - Carol Aichele PA-00091576-580

08/07/12 Red House Communications script for a thirty second radio spot "IF
YOU WANT TO VOTE, SHOW IT!" PA-00099909

10/2/12 revised script for a thirty second radio spot "IF YOU WANT TO VOTE,
SHOW IT!" PA-00124238-39

10/3/12 revised script for a thirty second radio spot "IF YOU WANT TO VOTE,
SHOW IT!" PA-00124250-51

08/22/12 Email from N. Winkler to J. Pena re: "RE: Spanish TV Spot" PA-00099751

08/09/12 Red House Communications thirty second television commercial
script PA-00099911

Thirty second PSA script titled "Voter ID Education Campaign" featuring C.
Aichele PA-00123846

10/02/12 revised script for the voter ID television commercial voice over PA-00124236

10/03/12 suggested revisions to the thirty second television commercial
regarding PA voter IDs PA-00124248-49
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Pennsylvania Department of Transportation website information regarding
new voter ID Law and the required proof of identification for voting purposes

Talking Points for Pre-Primary and Election Day Media Interviews PA-00008802-04

08/30/12 Email from S. Royer to N. Winkler et al. re: "RE: VotesPA Website" PA-00099864-65

10/02/12 Recommended revised copy for online banner ads PA-00124234-35

09/28/12 Email from J. McKnight to L. Beachell et al. re: "FW: Voter ID
clarification to webpages"

06/22/12 Overview and specifications for the "Letter to Registered Voters
without PennDot ID" PA-0078554-58

Voter ID Talking Points PA-00005025-29

05/10/12 Email from S. Royer to D. Burgess re: "Re: Wednesday Clips" PA-00019761-69

"Bring Photo ID to Vote in November" informational flyer/poster (text only,
no graphics) PA-00020712

"Voter Identification (ID) Education Guide, Action Information Packet"
created by the Philadelphia Delegation and Pennsylvania House of
Representatives PA-00030565-30676

Draft letter to voters who have been identified as being registered to vote but
who do not have a PennDot photo ID PA-00056477

Draft letter from C. Aichele to voters informing them of acceptable IDs and
that they are entitled to a free PennDot photo ID for voting purposes only PA-00062696

Draft letter from C. Aichele to voters informing them of acceptable IDs and
that they are entitled to a free PennDot photo ID for voting purposes only PA-00091313

Presentation by votesPA.com titled "Voter ID Guide" PA-00102025-2041

Automated message script describing the DOS ID and other acceptable forms
of ID PA-00125903-04

Automated message script describing how to receive a free PennDOT ID and
describing acceptable forms of ID PA-00125991

Frequently asked questions pertaining to PA's voter ID law that includes a
general information FAQ, a college or university FAQ, a care facility FAQ, a
military FAQ, a telephone operator Q&A sheet, the voter identification
training agenda, and description of acceptable IDs and how to obtain a
PennDOT ID PA-00004994-5023

08/13/12 "FAQ - Department of State Identification Card" PA-00095910-11

Spanish language frequently asked questions pertaining to PA's voter ID law
that includes only the general information FAQ PA-00095912-920

Spanish language frequently asked questions pertaining to the DOS ID PA-00095921-22

A document titled "Department of State Outreach Efforts" listing outreach
locations and community events

Listed as Defendant's Exhibit
R-2

Spreadsheet of contacts for voter outreach activities with a description of
discussions and potential activities PA-00084898-4916
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Spreadsheet of voter outreach activities and event dates PA-00084917-18

07/26/12 Email from M. Sweeney to J. Riley (Bravo Group) et al. re: "RE:
Military Outreach-Voter ID Campaign" PA-00089760-61

Letter from P. Geho to Members of the PA Legislature regarding the creation
of DOS IDs and voter outreach efforts PA-00098615-16

08/24/12 Document describing the public outreach efforts of the Bravo
Group and Skyler Group PA-00099314-15

09/18/12 Email from M. Sweeney to V. Brown et al. re: "RE: Voter ID for
Veterans" PA-00106095-96

09/07/12 Letter from B. Josephs (Democratic State Representative) to C.
Aichele regarding "offensive and threatening language" used in a commercial
about PA's new voter ID law PA-00084296-97

08/12 Memorandum by the Pennsylvania Budget and Policy Center titled
"Pennsylvania's Identity Crisis, Rushed Implementation of Voter ID Law
Putting Voting Rights at Risk" PA-00089418-439

09/12/12 Draft letter from C. Aichele to B. Josephs (Democratic State
Representative) responding to Josephs's letter about the recently aired voter
ID commercial PA-00099915

10/26/12 Email from C. Aichele to S. Turner et al. re: "Fw: Petition to stop
running misleading voter ID ads" and attachments PA-00113645

10/07/12 Email from W. Correll to ST, VoterID Questions re: "Misguiding
Website" PA-00113839

10/05/12 Email from ST, VoterID Questions to R. Evans re: "RE: Remove ID
picture please" PA-00114366

10/20/12 Email from ST, VoterID Questions to S. Khan re: "RE: Voter ID
information" PA-00114521

10/11/12 Email from ST, VoterID Questions to E. Lucas re: "RE: Voter Photo
ID" PA-00114615

09/24/12 Email from C. Solomon to M. Sweeney re: "Telephone Message -
Voter ID Issue" PA-00114764

Bravo powerpoint (Aug. 3 2012 email between M. Sweeney and J. Riley) (PA-
00098470) PA-00098470

Voter ID Information Card (PA-00106974) PA-00106974

Revised Voter ID Information Card (PA-00124229) PA-00124229

Sept. 28 2012 Email from J. Riley (Bravo) to M. Sweeney attaching Master
Event List, Master Materials List, and Master Outreach List (PA-00123852) PA-00123852

Sept. 28 2012 Master Event List from Bravo (PA-00123853) (attached to PA-
00123852) PA-00123853

Sept. 28 2012 Master Materials List from Bravo (PA-00123854) (attached to
PA-00123852) PA-00123854
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Sept. 28 2012 Master Outreach List from Bravo (PA-00123855) (attached to
PA-00123852) PA-00123855

July 16 2012 Email from M. Sweeney to P. Geho and P. Dillon providing
Bravo's July 13 2012 Master Outreach List and Master Event List PA-00084897

July 16 2012 Master Outreach List from Bravo (attached to PA-00084897)

July 16 2012 Master Event List from Bravo (attached to PA-00084897)

Sept. 7 2012 Email from J. Riley (Bravo) to M. Sweeney providing Bravo's Sept.
7 2012 Master Event List, Master Material Requests List, and Master
Outreach List (PA-00102314) PA-00102314

Sept. 7 2012 Master Event list from Bravo (attached to PA-00102314)

Sept. 7 2012 Master Outreach list from Bravo (attached to PA-00102314)

Sept. 7 2012 Master Material Requests list from Bravo (attached to PA-
00102314)

June 20 2012 Email from M. Sweeney to B. Dupler attaching Voter ID
Education Campaign summary. (PA-00061773) PA-00061773

Voter ID Education Campaign summary as of June 20 2012 (PA-00061774) PA-00061774

Nov. 5 2012 Email from M. Rutz (Harmelin) to S. Royer attaching Voter ID
Recap Deck for paid ad campaign (PA-00123898) PA-00123898

Harmelin's Voter ID Recap Deck from Nov. 5 2012 (PA-00123899) PA-00123899

Aug. 24 2012 Email from S. Royer to S. Royer forwarding Aug. 24 2012 Email
from M. Rutz (Harmelin) that attached Harmelin's recommendation for an
online ad campaign and proposed keywords (PA-00098617) PA-00098617

Harmelin's Aug. 24 2012 recommendation for an online ad campaign (PA-
00098619) (attached to PA-00098617) PA-00098619

Harmelin's Voter ID Recap Deck from Nov. 5 2012 (PA-00123991) PA-00123991

RFQ # DOS 2012-4 (June 4 2012) PA-00063070

RFQ# DOS 2012-3 (June 4 2012) PA-00063035

Buy Detail Report for Cable TV Ad Buy in Youngstown and Buffalo/Niagara
Falls (Aug. 27, 2012)

June 12 2013 Voter ID Project Plan

June 3, 2013 Email from S. Royer to J. Guyer re "Possible DOS Voter ID
Educational Campaign"
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Harmelin flowchart of media campaign

Voter ID Outreach Summary

Buy Detail Report for statewide ad buy (9.5.2012)

9.25.12 Email from M. Sweeney to S. Cotelo (Skyler) attaching revised version
of Bravo outreach powerpoint deck

9.21.12 Email from S. Cotelo (Skyler) to M. Sweeney attaching Spanish-
language version of Bravo outreach powerpoint deck

Harmelin Online Plan Details 8.24.12

Harmelin Final Media Recap 11.15.12

Harmelin Final Media Plan 10.20.12

Harmelin Budget Change Info 7.30.12

Harmelin Initial Flowchart and Memo 5.4.12

Harmelin Follow up Summary 7.26.12

PA Voter ID Information Card

J. Marks 10.17.12 Email re "RE: Two Important Reminders" (PA-00118828)

Transcript of Bravo Group (Jennifer Riley) Deposition - June 11, 2013

Transcript of Megan Sweeney Deposition - June 7, 2013

Transcript of Red House (Gloria Blint) Deposition - June 13, 2013

Transcript of Harmelin Media (Lyn Strickler) Deposition - June 14, 2012

S. Royer 6.3.13 Email to J. Guyer re "Possible DOS Voter ID Educational
Campaign"

Harmelin Voter ID TV Campaign Summary by Market (R-F) report

"Secretary of Commonwealth Issues Statement on Voter ID" press release
(June 25, 2013)

Various Press Releases from DOS website
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DOS ID FAQs

DOS General FAQs

FAQs - Obtaining a free PennDOT Secure Photo ID Card for Voting Purposes

DOS Voter ID Postcard to Voters

Email from G. Blint re Exterior-Interior Bus Cards P. Ex. 0172

Email from Calland re For your review revised layouts with red P. Ex. 0174

Red House TV Script P. Ex. 0179

Email from Blint re For Your Review Outdoor Billboards P. Ex. 0173

Red House Radio Script P. Ex. 0178

Sun Gazette Newspaper Article - June 27, 2013 "State department secretary -
Voter ID law valid"

10/19/12 Petition for Supplemental Injunction to Enforce Court's October 2,
2012, Order

10/19/12 Petition for Supplemental Injunction to Enforce Court's October 2,
2012, Order (Exhibits)

10/31/12 Respondents' Answer and New Matter to Petition for Supplemental
Injunction and Response to the Court's October 24 Rule to Show Cause

11/01/12 Fax from the Commonwealth Court of Pennsylvania to W. Walczak
et al. re: "Determination on Petition for Supplemental Injunction to Enforce
Court's October 2, 2012 Order"

Excerpts from deposition and trial testimony of R. Ruman, C. Aichele, J.
Santana, K. Myers, J. Marks , R. Oyler, S. Royer, D. Burgess,

Deposition and trial testimony of S. Royer regarding public education efforts
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